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Who are we talking to and why?

● The Aeolus community - tenet of communication on updates

● Decision makers - highlighting successes with key messaging

● Media - boosting the visibility of Aeolus, ESA & partners

● The general public - inspiring and encouraging future scientists & engineers
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Outreach channels

● Twitter

● ESA portal

● Earth Online

● Campaign Earth

● YouTube

● SoundCloud

● Wider media, including via partners

● In person events
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New in 2022
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Articles on the ESA Portal



6

Picks from Earth Online
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Campaign Earth
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JATAC campaigns on twitter
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Web stats
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Twitter stats

702
tweets

+416
followers

5.8k
likes

1.1k
retweets

111k
visits

1.2k
link clicks

632k
impressions



11

Tweets & ‘profile visits’
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Engagements, impressions, engagement rate
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Engagements, impressions, engagement rate
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Conclusion

Twitter has a low signal-to-noise ratio
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Link clicks
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High performing tweets
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Elsewhere in the media
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Elsewhere in the media
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Aeolus re-entry…

● Story so far

● A special sonification…
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Aeolus re-entry, the story so far

… to be continued.
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Aeolus re-entry, the story so far
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Aeolus re-entry, the story so far
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An Aeolus data sonification

~30k listens!
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Aeolus re-entry, a special sonification

Jamie Perera

Daniel Santillan

http://drive.google.com/file/d/1OnxkibINjg9YqscjE1Gj4PB4Pwjy9E-U/view
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Thank you for listening (and liking and retweeting)!

Peter Bickerton

Earth Observation Editor

March 2023
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