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Within the context of rising globalization of the economy and the society, the ICT development, and the 
economic downturn, working is becoming less dependent on distance, location and time (Joroff, 2012); 
people can work outside regular working hours, often outside the traditional office, where new technologies 
are used extensively. Moreover, whilst ICTs favour a high flexibility and hybridization of workplaces – 
including unusual places like libraries, cafes, restaurants, hotel and airport lounges – self-employed and 
freelance workers still need social and professional interaction in order to reduce risks of isolation 
(particularly high in home working) and to increase meeting opportunities (Johns and Gratton, 2013; 
Moriset, 2014; Mariotti et al., 2017).  

These are some of the reasons that have fostered the development and diffusion of new workspaces such as 
makers’ spaces, fablab, and coworking spaces. Specifically, the late 2000s have witnessed a wide diffusion 
of the coworking spaces (hereinafter CSs), with the first CS, labeled “Hat Factory”, founded in 2005 in San 
Francisco by the computer engineer Brad Neuberg. CSs are regarded as potential “serendipity accelerators” 
designed to host creative people and entrepreneurs, who endeavour to break isolation and to find a 
convivial environment that may favour meeting and collaboration (Moriset, 2014). CSs offer geographical 
proximity and non-hierarchical relationships, which may generate socialization and, consequently, business 
opportunities (Spinuzzi, 2012). One diffused hypothesis is that sharing the same space may provide a 
collaborative community to those kinds of workers – such as self-employed professionals and freelancers – 
who otherwise would not enjoy the relational component associated with a traditional corporate office 
(Mariotti et al., 2017). CSs are mainly located in large urban areas where there is a concentration of skilled 
labour force, knowledge and innovation (Florida, 2005), while providing business infrastructure as well as 
the opportunity for social interaction. According to the Global Coworking Survey 2015/2016, by January 
2016, there were 7,800 CSs with approximately 510,000 people co-working worldwide, with a growth rate 
of 36%. The largest CSs (measured by number of members) are in Asia.  

Although the CS phenomenon is well advertised by the media, after a decade of its creation, it has still not 
received much attention by the academic literature. The disciplines exploring the CS phenomenon are: 
business/management (Nenonen, 2004; Fuzi et al., 2014; Fuzi, 2015; Barzotto et al., 2016), economics 
(Croce et al., 2016; Deijl, 2011; Mariotti et al., 2015), geography (Capdevila, 2014; Hesse et al., 2010; 
Moriset, 2014; Moriset et al., 2013), planning (Pacchi, 2015), and sociology (Gerdenitsch et al., 2016; 
Parrino, 2015; Spinuzzi, 2012). These studies have focused on several aspects of the CSs, which can be 
grouped in the following categories: (i) spatial characteristics (work place layout/ features and location 
factors); (ii) socio-economics patterns (proximity features – geographical, cognitive, institutional, 
organizational –, social interaction, business model and economic performance); (iii) effects on the urban 
context.  

Nevertheless, so far, no detailed studies have focused on whether and how CSs contribute to improving the 
worker’s quality of life, such as happiness and subjective well-being. The relationship between happiness 
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research and economics has been studied since the end of the ‘90s, mainly because of its important 
influence on economic policy, and because of the consistently large impact of non-financial variables (i.e. 
good governance and social capital) on the explanation of economic phenomena (Frey and Stutzer, 2002b; 
Helliwell and Huang, 2010). As discussed by Frey and Stutzer (2002b), the subjective well-being is a 
satisfactory empirical approximation of individual utility. Besides, the extent of happiness may affect many 
important economic aspects, such as the work behaviour: happier individuals may behave significantly 
different in their job. Several authors have investigated the correlation between job satisfaction and 
productivity (Iaffaldano and Muchinsky 1985; Warr, 1999; Frey and Stutzer, 2002) finding that more 
satisfied workers are also more productive. 

Within this context, the present paper aims to explore the relationship between CSs and their feasible 
effects on the worker’s quality of life. Hence, a literature review of all the studies (about 50 articles) on CSs 
has been developed, trying to find some (indirect) evidence on this relationship. The paper has utilised 
several channels to identify relevant literature. Academic databases (i.e. Science Direct Journal, Scopus, 
We of Science, Emerald Journals) were utilised to search for academic papers and reports, while google 
scholar was used to search for government and business reports, books and conference proceedings.   
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