


A BRAND IS A CUSTOMER’S

ABOUT A PRODUCT, SERVICE OR COMPANY



A BRAND IS A



WHAT IS



IS READY TO BE DISCOVERED.
WHERE THE UNEXPECTED
WISCONSIN, 

BRAND PROMISE



MEMORY MAKERS LOOKING TO 
CREATE SHARED MOMENTS OF JOY 
BUT FEARING THE FORGETTABLE.

TARGET MOTIVATION



Friendly

Refreshing

Down-to-Earth

Spirited

BRAND NATURE





PRIMARY: ADULTS 
35-44 (WITH KIDS)
• They are more likely to travel as a 

parent and kids group (62%)

• Wisconsin under-indexes the most 
(vs. US avg.) with this group for 3-
6+ night trips

• Travels in larger parties than other 
groups

• Highest U.S. average for 3- to 6-
night trip spending at $1020.57



SECONDARY: 
ADULTS 25-34
• As likely to travel with or without

kids (49%)

• Wisconsin under-indexes with this 
group for 3- to 4-night trips

• Travels in larger parties than other 
groups

• Third highest U.S. average for 3-to 
6-night trip spending of $856.92



2022 MARKETS



• Increase awareness of Wisconsin 
activities

• Drive traffic to 
TravelWisconsin.com

• Increase arrivals to Wisconsin

PLANNING 
PARAMETERS



EXECUTION

• TV

• CTV

• Pre-Roll

• Display

• Audio

• OOH

SEASONAL CAMPAIGNS

• Paid Search

• Native

• Social

• Retargeting Banners

FOUNDATIONAL



• Summer, Fall and Winter

SEASONAL 
CAMPAIGNS

29%

22%18%

14%

9%

8%TV

CTV

Video / Pre-Roll

Display

Audio

OOH



FOUNDATIONAL

https://www.facebook.com/travelwisconsin
https://www.instagram.com/travelwisconsin/


FOUNDATIONAL



FOUNDATIONAL

Your igloo’s ready | It’s the coziest time of 
year, so gather you friends and get a bite 
to eat.

Uncover a Hidden Gem Supper Club | 
These six local favorites are always 
perfect for good times with great 
company.

Unforgettable Winter Stays - For one-of-a-
kind experiences with the people you love.

A cliffside lodge, a double loft tree house, a luxury 
barn (yes!) – all waiting in Wisconsin.



EMAIL
Fall Color Report Wisconsin Snow Report Traveler


