Student Based Enterprise
How Social Media Drives Commerce
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Connection

x All of us are consumers.
X The 21st century brings with it

Ashifts in how people are purchasing.
Achanges in what people are purchasing.

X Technology role in commerce.
X The vinyl design shop teaches

Alnnovation vs. Invention




Challenge

Attendees will be challenged with

Aengaging students to use social media for
educational purposes.

Ahinking about studententered content.

Adeveloping an understanding of how social
media drives students' decisions.



Objectives

Attendees will

Awalk out with a pro/con list of methods for
selling a product.

Aunderstand what is involved in creating a
studentdrivene-commerce website

Again an understanding of the flexibility
required

Aoe provided crossurricular connections.



What We Did

AWe collaborated t@reate contenthat fed off student interests.

A Accounting
A Inventory, invoicing, deposits, balancing
A Students: Are we making money?
AComputer Science
A Web development, web forms
A Students: How can we obtain online orders?
A Software Applications
A Spreadsheets, flyers, printable forms
A Students: How can we tell people about our products?
A Small business management
A Product development, logos, name, marketing
A Students: How can we get people interested in our products?



What \WeDid

AWe worked together to connect girls to technology content.
APinterest
AEtsy
Alnstagram
ADesign

AWe allowed students to drive the product decisions.
AName creation
ALogo
AProducts
ADesigns



Innovationys.invention
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