Abstract Title :
Surveying clients in the immediate post-operative period following breast surgery, to identify opportunities to make improvements in care given in the community by the HiTH service.
Aim:
· Gain an understanding of the clients’ experiences in the post-operative period
· Identify common issues or concerns that could be addressed to improve the support and care given to create a better client experience/journey
· To develop educational support or resources for staff and clients with the aim of improving the client’s outcomes 
Background: 
Hospital in Home (HiTH) provides services to over 500 clients every year who have had surgery following a breast cancer diagnosis. Referrals are received from multiple surgeons from Metropolitan hospitals who retain medical governance. Clients are visited daily with an average length of stay of 9 days.
Method:
At discharge from HiTH, clients are invited to participate in an online survey. A text message is sent with a link to the survey.
The survey was developed using Qualtrics with assistance from our Research and Innovation team and will be conducted over a 6-month period. 
The questions aim to capture the clients’ experiences regarding the treatment they received, their knowledge of the treatment, education and support provided. 
Results:
The survey was commenced in April 2021 and will be completed in September 2021.
Early analysis of the results indicates that over 50% of clients  invited to participate have completed the survey. More than 70% of respondents report they are satisfied with the service. 
Conclusion:
The survey shows there is a high level of satisfaction with the care and support provided. Areas of improvement include the need for increased client education, specifically to promote performing post-operative exercises. 
[bookmark: _GoBack]Further analysis of the clients’ experiences will be discussed in addition to any identified improvements to be introduced as a response to the survey.

