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About The Road Home
The Road Home raises awareness and
funds to support health and wellbeing
research and programs into conditions
such as Post-Traumatic Stress for Australia’s
veterans, emergency service personnel and
their families.

For all sponsorship queries, or for any other
Conference matter, please contact the
Conference organisers.
Patti Sbrissa
All Occasions Group
12 Stirling Street
THEBARTON SA 5031
P: 08 8125 2200
E: patti.sbrissa@aomevents.com
W: www.alloccasionsgroup.com.au
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The Road Home and The Australian Centre of Excellence
for Post-Traumatic Stress is proud to announce the
inaugural Global Alliance Conference on Post-Traumatic
Stress Lived Experience, Translation & Restorative Care.
We look forward to you joining us at Adelaide Oval, the
Adelaide Convention Centre and at Seppeltsfield Winery
in South Australia’s picturesque Barossa Valley from 6 – 8
November for this key event that will create valuable and
lasting connections.
Since 1995, The Road Home (formerly Foundation Daw Park
at the Repatriation General Hospital in South Australia) has
worked tirelessly to raise awareness and funds to support
health and wellbeing research and programs into conditions
such as Post-Traumatic Stress for Australia’s veterans,
emergency service personnel and their families.
A key brand of The Hospital Research Foundation Group, The
Road Home in the last four years has provided $1.4 million
in funding for research and programs that deliver optimal
models of care and health outcomes on a national scale.
The Road Home is the key supporter and coordinator of
the Australian Centre of Excellence for Post-Traumatic
Stress (ACEPTS) – the first of its type in Australia. The Centre
enables researchers working on interventional therapies
to work closely with patients and staff at the $15 million
Jamie Larcombe Centre at Glenside, South Australia.
Complementing this important research it also runs a
popular research-backed wellbeing program that supports
veterans and emergency service personnel transition from
the front line and/or injury to the next stage of life thanks to a
large peer support community and activities such as cycling,
art therapy, archery and swimming to name a few.
This inaugural Global Alliance Conference on Post-Traumatic
Stress is a wonderful opportunity for attendees to come
together and hear from global experts from Canada, the
United States, New Zealand, the United Kingdom and
Australia to learn about the latest research and therapies that
aim to improve health and wellbeing outcomes and save
lives.
Adelaide is a vibrant and cosmopolitan capital city in close
proximity to pristine metropolitan beaches and with more
than 200 cellar doors on its doorstep, is the wine capital
of Australia - and one of the nine Great Wine Capitals of
the World. Come for the conference and why not stay for a
holiday (see www.southaustralia.com).
I look forward to welcoming you.
Karen May
Associate Director
Australian Centre of Excellence for Post-Traumatic Stress
The Road Home

About the Conference

Maximizing attendance

The Global Alliance Conference on PostTraumatic Stress 2019 aims to showcase the
latest research, effective models of care for
trauma, the power of collaboration and future
directions for wellbeing for veterans, first
responders and their families

The invitation to attend and promotion of the
conference will be conducted via The Road Home’s
established global alliance with NZ, UK, US,
Canada and Holland and other countries willing or
interested to participate via organisations such as
CIMVHR (Canadian 43 Universities alliance), Angila
Ruskin University (UK), Kings College (UK), RAND
(US), Bush Institute (US), Vanier Institute(Ca), OSI
(Ca) and many others.

Over three days participants will hear from a
range of experts including trauma therapists and
a number of global thought leaders on research,
treatment and models of care.

Target Audience

Timing
Wednesday 6th to Friday 8th November 2019

This conference is for leading researchers,
clinicians, policy makers in Defence and Veterans
Affairs and Mental Health, service providers and
lived experience participants; approximately
200 - 300 people are expected to attend.

The conference includes optional social and
networking events including The Road Home’s
Annual Remembrance Day Breakfast as well as
a meet the winemaker luncheon in the Barossa
Valley at the conclusion of the conference.

Attendee Benefits

Venues

The purpose of the conference is to bring
attendees together to:

(showcasing the best of South Australia)

•

Learn about the very latest research and
therapies to treat and support related issues
for Post-Traumatic Stress for veterans, first
responders and families

•

Collaborate and knowledge share

•

Create valuable and lasting connections

•

Big picture thinking about models of care and
how we can improve them

•

Build recommendations and a pathway for
future research and services

Adelaide Oval
Adelaide, South Australia (day 1 & 2)
Adelaide Convention Centre
Remembrance Day Breakfast (day 3)
Seppeltsfield Winery, Barossa Valley
Global Thought Leaders’ Lunch (day 3)

Attendees will take away learning, strategy and
new collaborations from this conference.
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Program Overview
(details to be confirmed – please refer to the following as a guide only)

Day 1 and 2:
•

Master class – three options – Accelerated Resolution Therapy/Art
Therapy/Transition

•

Key note and other presentations – streams of interest - from the world’s
thought leaders on research, treatment and models of care for PostTraumatic Stress for veterans, first responders and their families.

•

Break out workshop groups

•

Includes a networking drinks event at the conclusion of Day 1

Day 3
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•

The Road Home Remembrance Day Breakfast – Adelaide Convention
Centre (ticket included in price of conference) 7am – 9am

•

Forum on research directions, international collaboration in research and
Communities of practice

•

Travel to the Barossa Valley for the Global Thought Leaders’ Lunch at
Seppeltsfield Winery and meet the wine maker

•

Conference concludes, buses return to the city. Participants can stay on
and enjoy a weekend in Adelaide (at own expense); depart in the evening
or following morning.

The Road Home events including the
Remembrance Day Breakfast enjoy the
patronage and support of many entities
including the Australian Defence Force,
Defence Industries, Ex-Service Organisations,
Police and Emergency Service Organisations,
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One of The Road Home’s signature events, the
Remembrance Day Breakfast is a large-scale
event that uniquely brings the business and
wider South Australian community together to
honour the contributions and sacrifices of our
nation’s heroes both past and present.

F R I DAY

Remembrance Day Breakfast

OV

EM
Government Health Agencies and
BER 2019
Researchers. The Remembrance Day
Breakfast event also attracts the support of a
wide range of business and corporate entities,
local schools, our donor community and family
members as well as The Road Home Patrons,
Ambassadors and Champions.
If you would like to support this important
event we would be happy to tailor a
sponsorship package to suit your individual
needs – please contact us for further
information patti.sbrissa@aomevents.com

Conference
Sponsorship
Packages
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Major Conference
Sponsorship Packages
Foundation Partner
$10,000 ex GST
Entitlements
Registration and Social Function
•

•

Logo displayed on the conference website with
250-word company profile and hyperlinked to
your company website

•

Logo displayed on the conference registration
site

•

Logo displayed on the conference holding
slides at the conference

•

Logo included on all communications sent to
delegates

•

Logo featured in the conference printed or
electronic program materials

•

Opportunity to provide a gift to be distributed
to delegates at registration (provided by
sponsor)

Full page colour advertisement in Conference
Program (A5) - Back Cover

•

Editorial acknowledgement pre and post
conference in The Road Home newsletter ‘The
Despatch’

Opportunity to provide 3 x satchel inserts (max
A-4 sized item) which will be provided to all
delegates

•

Delegate list (does not include contact details)
to be made available as a PDF document
emailed 14 days prior to the event, as well as a
PDF list emailed after the event (subject to the
Privacy Act)

4 x delegate registrations (includes all sessions,
morning and afternoon tea breaks, lunches,
Networking Function Ticket, Remembrance
Day Breakfast ticket and Global Thought
Leaders’ Lunch ticket)

Marketing and Promotion
•

•

•

•

•
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Acknowledgement as a Foundation Partner
during the conference including both opening
and closing ceremonies
Opportunity to address attendees at the
Official Conference Opening (5-minutes)

Two (2) pull-up banners to be placed
throughout the conference. Free standing
banners to be provided by sponsor. Placement
to be arranged at conference organiser’s
discretion.

Premium Conference Partner
$8,000.00 ex GST

Conference Supporter
$6,000.00 ex GST

Entitlements

Entitlements

Registration and Social Function

Registration and Social Function

•

2 x delegate registrations (includes all sessions,
morning and afternoon tea breaks, lunches,
Networking Function Ticket, Remembrance
Day Breakfast ticket and Global Thought
Leaders’ Lunch ticket)

Marketing and Promotion
•

Acknowledgement as a Premium Conference
Partner during the conference including both
opening and closing ceremonies

•

One (1) pull-up banner to be placed throughout
the conference. Free standing banners to be
provided by sponsor. Placement to be arranged
at conference organiser’s discretion.

•

•

Logo displayed on the conference website with
150-word company profile and hyperlinked to
your company website
Logo displayed on the conference registration
site

•

Logo displayed on the conference holding
slides at the conference

•

Logo featured in the conference printed or
electronic program materials

•

Full page colour advertisement in Conference
Program (A5)

•

Opportunity to provide 2 x satchel inserts (max
A-4 sized item) which will be provided to all
delegates

•

Delegate list (does not include contact details)
to be made available as a PDF document
emailed 14 days prior to the event, as well as a
PDF list emailed after the event (subject to the
Privacy Act)

•

2 x delegate registrations (includes all sessions,
morning and afternoon tea breaks, lunches,
Networking Function Ticket, Remembrance
Day Breakfast ticket and Global Thought
Leaders’ Lunch ticket)

Marketing and Promotion
•

Logo displayed on the conference website,
hyperlinked to your company website

•

Logo displayed on the conference registration
site

•

Logo displayed on the conference holding
slides at the conference

•

Logo featured in the conference printed or
electronic program materials

•

1/2-page colour advertisement in Conference
Program (A5)

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

•

Delegate list (does not include contact details)
to be made available as a PDF document
emailed 14 days prior to the event, as well as a
PDF list emailed after the event (subject to the
Privacy Act)
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Conference Function
Sponsorship Packages
Networking Function Sponsor
$4,500.00 ex GST
(1 Opportunity)
Entitlements
Registration and Social Function
•

1 x delegate registration (includes all sessions,
morning and afternoon tea breaks, lunches,
Networking Function Ticket, Remembrance
Day Breakfast ticket and Global Thought
Leaders’ Lunch ticket)

Global Thought Leaders’ Lunch
– Hosted in the Barossa Valley
Sponsor
$4,500.00 ex GST
(1 Opportunity)
Entitlements
Registration and Social Function
•

Marketing and Promotion
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•

Opportunity to give a 5-minute presentation at
the opening of the Networking Drinks event

•

One (1) pull-up banner to be prominently
displayed at the event. Free standing banner to
be supplied by sponsor

•

Logo displayed on the conference website,
hyperlinked to your company website

•

1 x delegate registrations (includes all sessions,
morning and afternoon tea breaks, lunches,
Networking Function Ticket, Remembrance
Day Breakfast ticket and Global Thought
Leaders’ Lunch ticket)

Marketing and Promotion
•

Opportunity to give a 5-minute presentation
at the opening of the Global Thought Leaders’
Lunch event

•

One (1) pull-up banner to be prominently
displayed at the event. Free standing banner to
be supplied by sponsor

Logo displayed on the conference registration
site

•

Logo displayed on the conference website,
hyperlinked to your company website

•

Logo displayed on the conference holding
slides at the conference

•

Logo displayed on the conference registration
site

•

Logo featured in the conference printed or
electronic program materials

•

Logo displayed on the conference holding
slides at the conference

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

•

Logo featured in the conference printed or
electronic program materials

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

Conference Support
Sponsorship Packages
Water Bottle Sponsor
$2,750 ex GST

Name Badge Sponsor
$2,750 ex GST

(1 Opportunity)

(1 Opportunity)

Entitlements

Entitlements

Marketing and Promotion

Marketing and Promotion

•

Choice of branded bottle of water or branded
drink bottle. To be supplied by the sponsor.
Design to be approved by the organising
committee

•

Logo displayed on the conference website,
hyperlinked to your company website

•

Logo featured in the conference printed or
electronic program materials

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

Lanyard Sponsor
$2,750 ex GST
(1 Opportunity)
Entitlements

•

Logo printed on all delegate name badges

•

Logo displayed on the conference website,
hyperlinked to your company website

•

Logo featured in the conference printed or
electronic program materials

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

Conference Program Sponsor
$2,750 ex GST
(1 Opportunity)
Entitlements
Marketing and Promotion
•

Full page colour advertisement in the
conference Program booklet

•

Logo displayed on the conference website,
hyperlinked to your company website

•

Logo featured in the conference printed or
electronic program materials

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

Marketing and Promotion
•

•

Opportunity to provide branded lanyards
(at sponsors expense) or have provided by
Conference Organisers at extra cost
Logo displayed on the conference website,
hyperlinked to your company website

•

Logo featured in the conference printed or
electronic program materials

•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates

Satchel Insert Sponsor
$550 ex GST
Entitlements
Marketing and Promotion
•

Opportunity to provide 1 x satchel insert (max
A-4 sized item) which will be provided to all
delegates
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Adelaide, 6-8 November 2019

Sponsorship Contract Terms and Conditions
These terms and conditions constitute a
contract between you (‘the Sponsor/Exhibitor’)
The Repat Foundation Incorporated trading
as The Road Home (ABN: 80 069 520 869) and
All Occasions Group Pty Ltd (ABN 44 109 863
514) (‘the Conference Organisers’) in relation to
the sponsorship and/or use of exhibition space
at the Global Alliance Conference on PostTraumatic Stress at the Adelaide Oval (‘the
Venue’) in Adelaide from 6 – 8 November 2019
(‘the Conference’). By signing the application
form you are indicating your acceptance of
these terms and conditions.
Acceptance and Allocation
The Conference Organisers, reserves the
right to accept or reject any application at
its absolute and unfettered discretion with
the return of any deposit paid in the event
of a rejection. Sponsorship and exhibition
packages, which may be limited in number,
will be generally allocated in the order of the
receipt of application forms. Allocation of
sponsorship packages and booths regardless of
the preference indicated, and alteration of the
floor plan is at the discretion of the Conference
Organiser, whose decision will be final.
Application and Payment
To confirm your acceptance of a sponsorship
or exhibition package please complete the
Booking form at the back of this brochure and
return to patti.sbrissa@aomevents.com and
specify the package required. A confirmation
letter will then be sent to you outlining the
exhibitor or sponsorship details, along with
a tax invoice due within 21 days. If payment
is not received by this date, the package will
be released for re-sale. As spaces are strictly
limited, returning a Booking Form does not
guarantee a place as a Sponsor/Exhibitor. You
will be contacted with a confirmation letter
to confirm your acceptance as a Sponsor/
Exhibitor.
Cancellation Policy
Cancellations will be accepted in writing only.
A cancellation notice received 3 months prior
to the conference start date will be subject to
a 50% cancellation fee. A cancellation notice
received within 3 months of the conference
start date will be subject to a 100% cancellation
fee.
Legal Responsibility
The Conference Organisers and the Venue
accept no responsibility for any act, omission
or other default on the part of the Sponsor/
Exhibitor during or in connection with the
Conference that results directly or indirectly
in any loss, damage, personal injury or death.
The Sponsor/Exhibitor agrees to indemnify the
Conference Organisers in respect of any claim
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and demands in respect thereof. The Sponsor/
Exhibitor acknowledges that the Conference
Organisers are not responsible for any loss or
damage to the Sponsor/Exhibitors’ property
and that all Sponsor/Exhibitor material and
equipment is the sole responsibility of the
Sponsor/Exhibitor. The Organisers will not
be liable for any indirect or consequential
damages arising out of a breach of this
Sponsorship/Exhibition contract. In the event
that the Conference or Exhibition is cancelled
or delayed through no fault of the Conference
Organisers, including but not limited to fire,
flood, labour disputes, natural disasters, acts
of God, civil disorders, riots, insurrections, work
stoppages, slowdowns or disputes, or other
similar events then the Sponsor/Exhibitor shall
not be entitled to any refund or any claim for
any loss of damage.
Exhibitor Manual
An Exhibitor Manual outlining all technical
aspects of exhibiting will be circulated no later
than 3 months before the Conference. It will
include the following

Detailed Requirements and Due Dates:
• The Conference Organisers requirements
regarding the artwork for logos and
advertisements, specifications and delivery
details for signage, arrangements for static
display, delivery of satchel inserts or other
arrangements will be sent to you at a later
date with relevant due dates.
• Logos will be requested in both .jpg and .eps
format, high resolution 300dpi. If logos in
other formats are received, the Organisers
are not responsible for the quality of the
logos displayed in any of the promotional
material.
• In the event that materials, information
or artwork required by the Conference
Organisers are not received by the
designated due date, their use for their
intended purpose cannot be guaranteed the
Organisers are not responsible for any losses
sustained as a result.
Sponsorships

• Technical details about the venue, final
exhibition details and information.
• Contractor details services available to
exhibitors and order forms.

Nothing contained in the agreement will be
deemed to constitute a joint venture or agency
relationship between you and Conference
Organisers. You must not do anything where
you will, in any way, be represented that you are
a partner of the Conference Organisers.

Exhibitor Display Rules

Registrations

• The Conference Organisers shall determine
the hours during which the Exhibition shall
be conducted and the hours of access for
Exhibitors, including any variations of access
times as may be necessary.
• The allocated exhibition booth must be
staffed at all times during the exhibition and
removal of any exhibition display must not
commence until after the exhibition closes.
• All advertising material, such as banners,
must be displayed within the designated
booth area.
• Excessive noise that inconveniences other
exhibitors or the conference must be
avoided.
• Exhibitors must not obstruct aisles and
walkways.
• While Exhibitors are encouraged to pursue
novel methods of attracting people with
their stand, practices disadvantaging other
exhibitors or detracting from the Exhibition
are not permitted.

Sponsors/Exhibitors are not permitted to
attend Conference Sessions or Networking
Functions unless the relevant tickets are
offered as part of the particular Sponsorship or
Exhibition package. Should Sponsors/Exhibitors
wish to attend the Conference as a delegate or
attend Networking Functions, the appropriate
registration must be purchased. Specific
Sponsor/Exhibitor registration online link will
be sent out at a later date.

Custom Stand

The Sponsor/Exhibitor and the servants,
agents, contractors and invitees of the
Sponsor/Exhibitor are also to observe the rules,
regulations and procedures as prescribed by
the Venue.

All custom stand designs must be approved
by the Conference Organisers and the Venue
to allow for unrestricted views. Custom booths
which aren’t open plan (for example a structure
with one or more walls) may need to be located
against the perimeter of the Exhibition.

Sponsorship and Exhibition Packages
Please refer to the Sponsorship packages
in this Sponsorship & Exhibition Proposal
document. Any variations to the description
of each package must be as agreed in
writing with the Conference Organisers.
Sponsorship and Exhibition entitlements
will not commence until the Booking Form
and payment is received by the Conference
Organisers.
Venue

Adelaide, 6-8 November 2019

Sponsor Application Form
All prices are listed in AUD and exclude GST

CONTACT PERSON*
*All correspondence will be directed to this person.
First Name

Surname

Organisation

Position

Address

Suburb

State

Phone number

Country

Fax number

Postcode

Mobile number

E-mail address

CONFERENCE SPONSORSHIP PACKAGES (EX GST)
(please tick preference)
Major Conference Sponsorship Packages

Conference Support Sponsorship Packages

Foundation Partner

$10,000

Name Badge Sponsor

$2,750

Premium Conference Partner

$8,000

Lanyard Sponsor 		

$2,750

Conference Supporter

$6,000

Water Bottle Sponsor 		

$2,750

Pocket Program Sponsor 		

$2,750

Conference Function Sponsorship Packages
Networking Function Sponsor

$4,500

Global Thought Leader’s Lunch Sponsor

$4,500

Satchel Insert Sponsor

$550

I/ WE AGREE TO THE TERMS AND CONDITIONS SET OUT IN THIS CONFERENCE SPONSORSHIP PROSPECTUS
Signature

PLEASE RETURN THIS FORM TO:

Date

All Occasions Group
A: 12 Stirling Street, Thebarton, SA 5031
E: patti.sbrissa@aomevents.com
P: 08 8125 2200
D: 08 8125 2217
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http://globalallianceconferenceonpts2019.aomevents.com.au/

