
The Australian Tourism Exchange (ATE) was held in Adelaide, in 

partnership with the South Australian Tourism Commission. Over the 

four-day program, ATE provided the opportunity for attendees to do 

business and network with industry colleagues as well as experience 

vibrant Adelaide and its surrounds. 

Over 45,000 appointments took place between 670 international and 

domestic buyers and Australian tourism seller delegates from 540 

companies. Before and after the event, international buyers and media 

travelled to other destinations in Australia to experience Australia’s 

tourism offering first-hand.
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Post-event suRvey results

Save the date
In 2019, ATE will celebrate 40 years.

ATE19 will take place in Perth, Western Australia 
from 8 to 12 April.

Wholesale/Retail 46%

Retail Travel Agency 23%

Online Travel Agent 11%

Other 5%

Australian National  
Tour Operator 3%

Inbound Tour  
Operator 12%

Greater China 26%

UK & Europe 12%

South & South East Asia 14%

Americas 15%

Rest of World 9%

Australia 13%

Japan & South Korea 10%

New Zealand 1%

HOSTED BUYERS BY REGION

Accommodation 28%

Special Interest Operator 4%

Inbound Tour Operator 4%

State/Territory/Regional  
Tourism Organisation 7%

Other 8%

Transport 8%

Attraction 17%

Tour Operator 24%

of buyers stated value for 
money was good to excellent91%

86%
of sellers identified their 
return on investment as 

good, very good or excellent 

98% of buyers and 95% of sellers rated the 
overall quality of appointments as good,  

very good or excellent

ATE Media Program

of attendees stated 
they would ‘probably’ or 
‘definitely’ attend ATE in 

future years 

of media rated the 
International Media 

Marketplace as ‘excellent’ 
or ‘very good’ 

of buyers intend to sell 
more of Australia

of buyers stated they are 
more capable of selling 

Australia  

96%

94%

97%

100%

of delegates were  
satisfied with ATE18

of media are interested  
in attending the ATE19 

Media Program

98%

98%

2,200  
delegates

45,000 business 
appointments

1,300 Australian 
industry sellers from  

540 companies

670 buyers 
across 30 different  

countries

84 international and 
Australian media  
(Media Program)
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TYPE


