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MINDSET  CRITERIA

FUNNEL

INTENT

Border closures
Negligible travel interest

Fear and trepidation

Be present
Inform with sensitive tone and
some inspiration / hope

Border closures
Social, search travel interest
Negligible booking interest

Frustration and boredom

Reignite the dream
Lift spirits with a taste of
destination Australia

3. RISING
OPTIMISM

Border closures
Social, search travel interest
Booking interest
Negligible intent to travel

Exasperation with optimism

Drive planning
Help would be travellers plan
their Aussie holiday

Local / Aussie borders open
Air capacity available
Intent to book and travel
Forward bookings

Enthusiastic and adventurous

Drive booking
Convert with partnerships as
intent increases
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LIVE FROM

North America Industry Update - May 20th, 2020

32 LIVE

Immersive Tourism Experiences

27 hours

Of content generated

40+

Countries inspired

Australia.com @
* Yesterday at 06:00 - @
That's a wrap! QA big thank you to everyone for tuning in to Live
from Aus and a special shout-out to all our friends across
Australia for showing you around our incredible country. We hope
it inspired you to dream about your next Australian holiday. Hands
up if you're already planning an adventure? ‘@

If you missed any of the LIVEs, or want to relive the moments,
you can find them on our Facebook page:
www.facebook.com/SeeAustralia/videos

’

OO0 6.6K 447 comments 331 shares

b Like (I comment /> Share A
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SOCIAL MEDIA
TRAVEL
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Like - Reply - 1d

Natalie Blanch Maher - 32:04 Wow it's
absolutely stunning. Thank you for bringing the
Kimberley's into our homes. @

QO

Like - Reply - 1d

Sally Brock - 34:25 This is amazing. Never seen anything like it.
Can't wait to visit. Thanks for the virtual adventure.

O:

Mary Hawkins - 42:38 Absolutely stunning!!
From Melbourne, Hopefully will make it to the
Kimberley one day soon. Cheers for going live

and sharing. Q'@

Like - Reply - 1d 0 !
Bianca Keel - 25:03 Thank you, what a
beautiful programme. We would love to visit
you once the restrictions are lifted.
00>

Like - Reply - 1d

Kathryn Farrell - 0:00 Penny Thompson this
might just be the next place where we travel to
when restrictions ease. Sounds superb

00?

Like - Reply - 1d

Replying to Rachelle

Rachelle Rachelle - 0:43 Would be amazing! Il
just have to fly over from the US , gather my
Australian family and enjoy a Tassie VACA! | need
to get tuned back into the Aussie half of me &

V!
O

Like - See thread - 1d

.
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@
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Robyn Maher - 1:17 How good is this! Loving
these live virtual experiences. Well done
@Awustralia.com

Anne-Marie Cecil - 12:41 This has been such
a great way to showcase Australia. Can't wait to
get out and visit all the places ....enjoy the
beautiful colours, smells and sounds of our

diverse nation™¥

Like - Replv - 1d

Ash Ley - 6:30 This is so great! Thank you for
taking us there @
O

Like - Reply - 1d
Susanne Stellberg - 12:04 | love this one...

makes me feel like being in Australia at 8.00am
in Germany. So cute the kangaroos
Os

Like - Reply - 1d

Glenise Berry - 0:00 Oooh &3l just said last
night this is a walk | want to do when | recover
from my iso exercise fractured ankle!!!

00>

Like - Reply - 1d

Paulien Baumont-Roessink - 0:00 We have just decided with the
family that NT is going to be our next destination! ¢

Like - Reply - 1d
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North America Industry Update - May 20th, 2020

TA has managed a robust PR and content-driven program in North America as we moving through ‘Restricted Movement’ into ‘Rising Optimism,’ sharing
inspirational stories about Australia to reignite the dream.

Over the last three months, story angles that resulted in coverage:

. Can’t get to Australia? Take a virtual trip Down Under

. Against all odds: Koala star Anwen returns to Australia’s bushland after a full and speedy recovery
. Let Aussie music transport you from your living room

. Books to experience Australia in your living room

RESULTS: 2.3 billion media impressions (approx. $22m USD ad value equivalency) and counting!

Coveragein top titles including CNN Travel

(including CNN’s The Good Stuff Newsletter), CNBC,

Insider, Islands, Forbes, Reader’s Digest, Uproxx, d2CNBC See Australia's Natural Beauty Like Never Before
and more Go inside the Sydney Opera House (Without Leaving Your Home)
ertainly isn't the same as being Down Under in person, virtual experiences are a great

Whi
way to “visit” before your next vacation

A UNESCO World Heritage site since 2007, the Jorn Utzon-designed Sydney
m travel Opera House in Australia is an architectural masterpiece. Construction on the

Ashley Bums | April 17, 2020

iconic shells, which house multiple performing arts venues, first began in 1959

Koalas ln]ured lI’l Austraha and was finally completed in 1973.
bushfires re-released into wild INSIDER
You can take a virtual trip to Australia with a tour of the

Great Barrier Reef and a koala livestream

Morica Humphriss or & 2

Top Travel Books To Read Right Now

o Rikochies
fa Mney

Australia: Tracks by Robyn Davidson

It should stand-to-reason that if a book was made into a movie, starring the award-
winning actor Adam Driver, then the story must be somewhat alluring. In Tracks, =beauty must be seen n person to be apprecated. But a 360-degree viitual tour Isn't bad cither.

Robyn Davidson writes about her personal experience journeying across the rough

Australian outback solo for over 1,700 miles when she was only 26 years-old. After a
couple of tough years spent learning how to care for and train camels, Davidson takes

(CNN) — In a 5pot of Good news, several Koalas who were injured in bushtres in Austraia in four dromedaries and a dog on a risky expedition. She faces great tragedies and

2019 have been re-released into the wid s i X ) i o . i )

describes in detail her frustrations with insensitive tourists, getting lost in the desert,
The marsupiais were being treated at the viod's only altkoala hosaital, located i the New

Soulh Yeles tog of Pt Mecauarie and having to interact with the photographer Rick Smolan in order to get her trip

One of the most famous of the group is Anwen, a female Whoss photos went vl de to o = ; : ;

the severe nature of her burs gme‘; coreed 50% of hec bady. promtaane sponsored by National Geographic. Beyond her brushes with dehydration and r
She was the third patient admitted to the Port Macquarie Koala Hospital in October 2019 precarious sun exposure, however, it's her interactions with the Aboriginal Australians TOURISM AUSTRALIA /

that will stick with you long after you've finished the book.
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LIVE FROM PR RESULTS: 710 million impressions to date and counting!
US: Broke the news in Thrillist, Forbes, Buzzfeed, National Geographic, Apartment Therapy, among others.

CANADA: CTV broadcast segments on morning shows CTV Your Morning (Toronto) and CTV Morning Live
(Vancouver) featuring TA’s Jane Whitehead teasing the weekend’s program and encouraging Canadians to

tune-in
(C/ T\ A
m LIVING
YOUR MORNING Pack Your (Virtual) Bags, Because You Can

This Virtual Vacation to Australia
Has an Itinerary Packed With Free
Activities

Workout with Chris Hems:

WEEKDAYS 6ET Livestream a Vacation to Australia This
Weekend

You can tour Australia this weekend from the comfort of your home
May 15, 2020

8y Mogan Schaltegger Fusizhed or &/

OURTESYOF TOURSU AUSTRALA rali
NATIONAL free e
WIS on BuzzFeed Quizzes TV&Movies Shopping  Videos GEOGRAPHIC
Forbes
Travel - Updated May 14, 2020 I TRAVEL | N v

Here's A Bunch Of Virtual Events
To Attend While You're Social fire upwanderlust at home T How To Virtually Visit

DiSta nCing This week News flashes from the world of travel: Paris’s new bil(zwmtbblng AUStralia ' S BeSt AttraCtionS g
2 T All Weekend Long TOURISM AUSTRALlA\/?

Backyard camping and other

Hang out with koalas, learn how to make hummus, tour ltaly — all without
having to leave your couch.

robots, choppy seas for cruise ships.
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DISTRIBUTION

North America Industry Update - May 20th, 2020

Trade Engagement Program

Aim: Engage and educate advisors; ensure Australia is front of mind; send a message of support

Aussie Specialist Program Incentives

« Strong results since March 15th:

E= 828
I+l 234

Registrations

1,856

STO Modules Completed

== 234
ixl 52

Qualifications

1,056

Sig. Exp. Modules Completed

‘Wednesday Walkabout’

10

Weekly 30min, Q&A-style webinar series

1,518

Registrations

992

Live Attendees

P2

AUSTRALIA

AUSSIE
SPECIALIST

Hosted discussions with Aussie Specialist Ambassadors plus special guests from Australia

TOURI AUSTRALIA
OURISM AUS \/?
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DISTRIBUTION

Aussie Specialist Activities

Virtual Fam Trips

» Aussie Specialist Ambassador videos

* 360-degree videos

» Video content from Australian operators

» Virtual/3D tours from museums/galleries

* Koala, Beach & Penguin cams, Australian Ballet classes + more!

Games & Activities

* Educational crosswords - brand pillars, STOs, slang etc.
* Coloring sheets

Regular Communications

» Video message from the Distribution team - ‘With Love from Aus’
* Regular email updates; incentives; latest news
* New: North America Aussie Specialist Facebook group

North America Industry Update - May 20th, 2020

VIRTUAL FAMIL HUB

You can experience Australia from wherever you are with

an interactive virtual famil to one of the amazing

destinations below!

VICTORIA

From the scenic Great Ocean Road to the awe-
inspiring art & culture found in Melbourne, there's
a reason why everyone should visit Victoria!

NEW SOUTH WALES

If you aren't stunned by the magnificence of
Sydney, you're sure to be captivated by the scenic
Blue Mountains and enchanted by the charm of
New South Wales's wine regions!

QUEENSLAND

in Queensland!

Satisfy your sense of adventure in The Great
Barrier Reef, relax in the romantic Whitsunday
Islands, and experience wildlife like never before

AUSTRALIA'S WILDLIFE
oA
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AUSSIE

T——— Virtual Fam Trip
é\,ﬁfﬁ ["V" ;5'0.41 us ]Y\\' Vn 01 ]Uﬁqxobr

DISTRIBUTION

‘With Love from Aus’ trade media campaign

*  Weekly email focused on educational and engaging content

o USA: Travel Weekly & Travel Age West

. Canada: Baxter Media THURSDAY, MAY 7 at 11AM PACIFIC / 2PM EASTERN

Join three of your feliow travel advwisors on @ virksd fam ¥ip fo Austalia
*  Last year, three advisors became Aussie Specalist Ambassadors and traveled
on an acten packed fam trip %o Australa where ther incredbie expenences
were filmed
*  Deivered by travel adviscrs for ravel advisors this webinar ams to give you
R PEMENC S T DD YL T some top tps on the amazing Austradan experiences on offer for when the
tss oo warld starts 1o traved again
*  Hear how ane of them even mel Chris Hemsworth In his homatown of Byron
Bay!

» Sent to wider travel advisor network plus ASPs

REGISTER NOW FOR

otine @lourism suseia com REGISTER NOW FOR A CHANCE TO WIN

* Message of support with a link back to the Aussie Specialist Program

Three lve attendees wil win a case of prenvum Austradan wines!

* Messaging from each State & Territory

AUSSIE
> SPECIALIST
acia | PRGN

e Strong engagement

* Travel Weekly/Travel Age West webinar AUSSIE

> SPEEI]LI.ISI
* Record breaking!
e 2,400 registrations
* 1,300 live attendees

» ASP Ambassadors - For travel advisors, by travel advisors

SPONSORED BY PROCUCED BY

> TRAVEL A%
TRAVEL WEEKLY

IINSUBSCRIBE] or [MANAGE]

AUSSIE
.' SPECIALIST

AUSTRALIA
/

/



ROB DOUGAN

General Manager - Marketing Strategy
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Webinar

THIS IS NOT A SITUATION WHERE YOU CAN PUSH
A BUTTON ON THE COMPUTER AND OUT COMES A

NUMBER. IT’S . AND IT WILL
MOSTLY BE WILDLY WRONG.
PROF JONATHAN WRIGHT
JOHNS HOPKINS UNIVERSITY
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1

HOPE FOR THE
BEST, SCENARIO
PLAN FOR THE
WORST

4.

LISTENTO A
BROAD RANGE
OF SOURCES

8

LAY DOWN A
PLAN (EVEN IF
IT'S GOING TO
CHANGE)

b.

FISH WHERE

(AND WHEN]

THE FISH ARE

3.

JUST THE RIGHT
DATA, AT JUST THE
RIGHT TIME

.

THINK
CONSUMER
FIRST

TOURISM AUSTRAUA\/?’
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1.

HOPE FOR THE
BEST, SCENARIO
PLAN FOR THE
WORST

Webinar

¢¢

THERE WILL NOT BE ONE
DAY THAT THINGS WILL GO
BACK TO NORMAL. IT WILL

BE TRIAL AND ERROR.

PM SCOTT MORRISON



Tourism Australia Webinar

2.
LAY DOWN
A PLAN

3. RISING
OPTIMISM

Border closures Local / Aussie borders open

= Border closures . . . . .

e Border closures . . Social, search travel interest Air capacity available

= . . Social, search travel interest L

= Negligible travel interest Nl Sesinaliaes: Booking interest Intent to book and travel
T,s G 0 I N G Negligible intent to travel Forward bookings

=

2 Fear and trepidation Frustration and boredom Exasperation with optimism Enthusiastic and adventurous

=

e

=

=

2

= Be present Reignite the dream Drive planning Drive booking

E Inform with sensitive tone and Lift spirits with a taste of Help would be travellers plan Convert with partnerships as

= some inspiration / hope destination Australia their Aussie holiday intent increases

r

/
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3 FREQUENT DATA

JUST THE v v v
RIGHT DATA,

AT l UST TH E OPEN BORDERS INFECTION RATES BOOKING / TRAVEL INTENT
RIGHT TIME

AIR CAPACITY CONSUMER CONFIDENCE PERCEPTIONS OF AUSTRALIA
TRAVEL SEARCH
FORWARD BOOKINGS
v v v
FREQUENT ASSESSMENT
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I.ISTEN TO A PESSIMISTIC OPTIMISTIC
Intended timing next
BRUAD international trip
% of respondents Indonesia Malaysia Japan India Germany UK
RA N G E 0 F 11 Market Aggregate n= 331 n=326 n= 327 n=324 n=323 n=316
n= 3563

Inthe nextmonth | 0 | 1 I 1 I 1 0 I 0
SOURCES In1t03mc-nths| 2 1 | 1 | 2 I S I 5 I 3
In 3 to 6 months . 10 I 7 I 6 I 6 l 15 I 17 . 17
6t 12months [N 27 B 17 | IRE I 16 | BEE W 2 |
In 1 to 2 years _ 35 - 32 - 41 . 31 . 29 . 32 . 29
Inmore than 2 years || 12 B 2 l 17 l 21 I 9 I 6 I 6
Not sure / will not ravel [ 14 B 2 B 16 B 22 | s j I 12

>
1
TOURISM AUSTRALIA
Source: BDA /’
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0.
ISH WHER
AND WHEN
HE FISH ARE

Source: Expedia

Webinar

Other
travellers

High-yield holiday

Business
VFR
Youth

Leisure: longer stay

Leisure: weekend
Business

Leisure: daytrips, overnight

VFR

98% of Australians
would travel five
months after
restrictions lifted
(TripAdvisor,
Qualtrics)

67% of Australians
would travel two
months after
restrictions lifted
(TripAdvisor,
Qualtrics)

‘Eating at a café or
restaurant’ ranked
first (44%) as most
common activities
to spend money on
when pandemicis
over
(CT Group)

/
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b.
THINK

Webinar

A DOSE OF OUR FAST DIGITAL HIGHER
OWN MORTALITY TRANSFORMATION CONTROL NEED

c 0 N s U M E R A REFOCUSING ON FAMILY AND PROOF THAT IMPORTANT MEETINGS GREAFT::: m&;'l'éﬁrgmg PAY
FRIENDS — THE INNER CIRCLE CAN BE DONE REMOTELY
F I RST (PREMIUM AIRLINE SEATS WITH
v
(INCREASE IN VFR?) (FEWER BUSINESS FLIGHTS?) SOCIALSPACING?)
GREATER AWARENESS OF THE NEGATIVE IMPACT OF REMOTE
FRAGILITY OF LIFE ON EARTH WORKING ON CORPORATE CULTURE
(SUSTAINABILITY DRIVE?) (MORE NEED FOR BUSINESS EVENTS?)

THE DESIRE TO MAKE A DIFFERENCE OR
FIND MEANING

(RISE IN VOLUNTOURISM?)

r
TOURISM AUSTRAUA\/?’
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GOOD / FREE
RESOURCES

Webinar

- |ATA

« PATA

 Tourism & Transport
Forum

« O0AG

- ADARA

CONSULTANCY

McKinsey & Company

PWC

Oxford Economics

WARC

RESEARCH

Dynata
Roy Morgan

Global Web Index

YouGov
Nature| The Lab
STR

IPSOS

KANTAR
TalkWalker
Forward Keys
Sorjen
PhocusWire
Euromonitor

/

r


https://skift.com/coronavirus-and-travel/
https://skift.com/coronavirus-and-travel/
https://www.atec.net.au/covid-19-information/
https://www.unwto.org/tourism-covid-19
https://www.iata.org/en/pressroom/media-kit/
https://www.pata.org/covid-19-mar-20-27/
https://www.ttf.org.au/
https://www.oag.com/coronavirus-airline-schedules-data?utm_content=121641929&utm_medium=social&utm_source=linkedin&hss_channel=lcp-11982
https://adara.com/traveler-trends-tracker/
https://www.mckinsey.com/featured-insights/coronavirus-leading-through-the-crisis
https://www.pwc.com.au/important-problems/coronavirus-covid-19.html
https://www.oxfordeconomics.com/coronavirus
https://www.warc.com/NewsAndOpinion
https://www.dynata.com/dynata-global-trends-report-special-edition-series-covid-19/
https://www.roymorgan.com/findings
https://www.globalwebindex.com/coronavirus
https://yougov.co.uk/covid-19
https://www.covid19brandnavigator.com/sparks
https://str.com/data-insights-blog/coronavirus-hotel-industry-data-news
https://www.ipsos.com/en
https://consulting.kantar.com/the-global-impact-of-covid-19/
https://www.talkwalker.com/covid-19-resources
https://forwardkeys.com/news/
https://www.sojern.com/blog/category/covid-19-travel-industry/
https://www.phocuswire.com/
https://blog.euromonitor.com/market-research-blog/articles/

LEIGH SORENSEN

General Manager - Industry Relations
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>
TOURISM AUSTRAUA?

For coronavirus information: click here

Tourism Australia

News & Media Markets & Stats Events & Tools About % Q

>

Essentials TOURISM AUSTRAUA?

SIGN UPTO
HEAR FROM US

CORPORAT >

Watch our latest video ‘With Love From Aus’ 71 - 3 r A

»

>
TOURISM AUSTRALIA\/? News & Media Markets & Stats Events & Tools About % (o}

GOVERNMENT SUPPORT AND ASSISTANCE
FOR TOURISM INDUSTRY

Federal, State and Territory governments provide airange of support and -

22 April 2020

relief assistance for tourism businesses.

CORONAVIRUS UPDATE

It is ANZAC Day this coming weekend, and like so many things at the
moment, and this year will be very different to previous years. Traditional
dawn services and marches will not be possible, but those ANZAC
values of mateship and camaraderie are as relevant as ever as we

remember our service men and women this weekend.

It is hard to believe that just over a month ago, many of us were together
in Adelaide at the Destination Australia Conference talkina about

INTERNATIONAL MARKET

TOURISM STATISTICS SUBSCRIBE T0 OUR NEWS

Access the latest research and statistics that
Tourism Australia provides to consumers and
industry.

Tourism Australia produces a range of industry,
media and special interest newsletters. Keep up to
date and subscribe to the newsletters you would

like to receive via email.

PERFORMANCE

Access our interactive market profile for statistics

on international travellers to Australia including
vicitation <pend and more

/



NEXT UPDAIE

Tuesday, Jun 2
2pm PST/5PM EST






