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TRAVEL & 
TOURISM
in the time of COVID-19



26% of U.S. households say they’re using 
a online grocery service for the first time 
in March



90% of Americans are ordered to stay at 
home, and 32.5 million children are 
home from school.



61% of U.S. consumers believe that a 
brand’s responses to the crisis will have a 
big impact on their future purchases.

71% stated that companies placing their 
profits before people during this crisis 
would lose their business forever



Grounded At Home





The average number of passengers on a 
U.S. commercial flight is 23 









ready to make a 

reservation now

if it was risk free (no 

deposit / cancellation 

fee)



Brands Race to Adapt







United x Clorox example 











Armchair Tourism Increases



In March, 45% of Americans reported 
experiencing boredom

63% of Americans agree that they “can’t 
wait to get out and travel again”



Google Trends show that US searches 
for Google Arts and Culture Virtual Tours 
went from 0 - 100  in March 

The National Gallery of Art in 
Washington D.C. saw website traffic 
increase 400% the first week their 
virtual tours were announced





The first  U.S. Virgin Islands ’Home Wuk’ 
party got over 63,000 views and 1,500 
shares on Facebook







Travel Preferences Shift





52% of Americans have said they are 
focusing mostly on domestic trips

40% of Americans say their first post-
COVID trip will be by car, within 100 
miles of home. 
26% will go over the 100 mile mark, but 
stick to the U.S., and to cars.







Up to 37% of business travel is at risk of 
being lost



The Next Normal

People will travel close to homePeople will be slow to 
trust crowded spaces

Digital experiences will 
increase

Automation in 
hospitality and travel 
sectors will accelerate

Business travel will drop
Consumers will expect 

continued flexibility

International travel will 
surge after restrictions
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