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Tourism Australia North America Industry Update - June 2™, 2020
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AUSTRALIAN TRAVEL STATUS MAP

Australia is slowly re-opening. The Australian Government has outlined a national three step plan

to relax restrictions imposed to contain the coronavirus. The plan provides a pathway for Australia

to move towards COVID-safe communities, allowing Australians to start travelling domestically
again. Travel and social distancing restrictions won’t be immediately lifting everywhere, though,
with each state and territory moving forward at a pace that best suits their own individual

circumstances. For more information about where you can holiday use the map and click on the
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in the time of COVID-19
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TEST DRIVE @ HOME

2. We will coordinate
a time and date that
works best for you.
3. A member of

/ our sales team y AN o :
will come to you ‘ ' '
with the vehicle. 4. Set up a future 269 1014S say they re using
appointment A ;

1. Sign up for with our finance G k) onlme grocery sﬁwce for\the first time
a test drive department. 1
on our online '
form.

A 613-392-6561

5. DRIVE AWAY in
your new car!



90% of Americans are ordered to stay at
home, and 32.5 million children are
home from school.




61% of U.S. consumers believe that a

brand’s responses to the crisis will have a
big impact on their future purchases.
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The coronavirus pandemic's impact on travel plans

82% of people traveling within six months will change plans due to
Covid-19. Of those, travelers have made the following adjustments.

Canceled trip

50%
completely

Reduced travel
plans

Changed to driving
from flying

Changed to
domestic from int'l

SOURCE: Longwoods Int'l & Miles Partnership avel Sentiment Study Wa
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The average number of passengers on a
U.S. commercial flight is 23
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10 High-Touch, Deep Clean 1
Areas in the Guest Room

6
7

. 8
Hilton -
CleanStay =

with ﬁﬂ? protection
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SWITCHES & ELECTRONIC
CONTROLS

Lights, lamps, switches

and electronic controls.

HANDLES & KNOBS
Doors, closets, drawers,
furniture knobs and
drapery pull handles.

MAJOR BATHROOM
SURFACES

Toilet handles and seats,
splash walls, shower/tub
controls and sink faucets.

CLIMATE CONTROL

' PANELS

TELEPHONES, REMOTE

5 CONTROLS AND CLOCKS

Handsets, dial pads and
function buttons.

BED & BEDDING

All bed linens including
duvet covers, pillowcases
and sheets.

" BATH AMENITIES

Bulk dispensers, individual
amenities, tissue boxes,
scap dishes, amenity trays
and hair dryer.

HARD SURFACES
Tables, desks and nightstands.

CLOSET GOODS
Iron, safe handle and keypad.

IN-ROOM FOOD &
BEVERAGE

Cutlery, glassware,

ice buckets, mini bars,
kettle and coffeemaker.
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63% of Americans agree that they “can’t
wait to get.out and travel again”
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Google Trends show that US searches

for Google Arts and Culture Virtual Tours
went from 0 - 100 in March

allery of Art Iin
Washington D.C. saw website traffic

increase 400% the first week their
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The first U.S. Virgin Islands ’Home Wuk’
party gJ)t over 63,000 views and 1,500
shares on Facebook
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What to Expect

This is Good to Know

The entire experience will take place in your own home (we are not really a
hotel) from the 11th of April until the 12th.

We will start on the 11th with a welcoming communal virtual check-in.

After the check-in, you will receive your curated welcome box filled with
local products.

Throughout the day you can make use of our WhatsApp Concierge
Service

In the evening we'll entertain you with a live music concert and a live
comedy session — all online

A delicious breakfast from our friends from the Petit Deli is included and
will be delivered to your doorsteps in the morning.

At the end we’'ll all get together again for a virtual check-out
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40% ot Americans say their tirst post-
COVID trip will be by car, within 100

miles of home.

52% of Americans have said they are
\ o ‘ . [
focusing mostly on domestic trips
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B MAKE YOU FEEL ALIVE!







Up to 37% of business travel is at risk of
being lost




The Next Normal

S|

Digital experiences will
increase

i

Automation in
hospitality and travel
sectors will accelerate

e ﬂ‘
People will be slow to People will travel close to ho
trust crowded spaces

N 1T

Business travel will drop Consumers will expect

i D continued flexibility

International travel will
surge after restrictions
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QUESTIONS?




NEXT UPDAIE

Tuesday, Jun 16
2pm PST/5PM EST






