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Waste 2017 Abstract Submission
Using the Brian – A Smart Way to Improve Recycling 

My presentation is relevant to the following topic area(s). 

  Circular economy	  Overseas experiences
  Collection (inc MUD’s, transient population areas)	  Problem/Hazardous waste (inc asbestos, clinical &
  Container Deposit Schemes 	medical, ocean plastics, paint, tyres etc)
  Economics (inc business cases, data gathering,	  Product Stewardship 
monitoring performance)	  Regional issues
  Education (inc community engagement)	  Recycling (inc CRC’s, collection)
  E-Waste		Regulations and levies
  Grants (outcomes and processes)	  Social enterprise
  Infrastructure (inc major waste grants, EfW, organics)	  State based issues (eg. Fit for the Future NSW)
  Innovative projects (case studies preferred)	  Technology 
  Landfill (inc operations, regulations)	  Tenders and contracts
  Litter and/or illegal dumping (inc litter initiatives)	  Other					    Organics (inc collection, processing)
					
Presenter information

Presenter name: Brad Gray 
Presenter position: Head of Campaigns 
Presenter organisation: Planet Ark 
Presenter email address: brad@planetark.org 
Presenter phone number: 02 8484 7206
Presenter mobile number: 0438 206 204

Biography 

Brad worked as a history and geography teacher before moving into the health education sector for 14 years. With a strong passion for human environments, Brad started with Planet Ark in 2007 as Recycling Programs Manager before taking up the role of Head of Campaigns in 2010 where he oversees programs like National Tree Day and National Recycling Week, ‘Cartridges 4 Planet Ark’ and the on-line and phones services RecyclingNearYou and BusinessRecycling.  Brad works with every team in the organisation to create positive and action-based programs designed to engage Australians with the environment. He has an extensive collection of images of recycling bins from around the world. 

Abstract Summary 

Everyone has worked in a place where the office kitchen is left in a mess. And everyone has seen angry signs complaining about it. But why aren’t office kitchens exemplars of cleanliness, why don’t those signs improve behaviour?  By focusing on the mess they are reinforcing the poor behaviour and strengthening the social norm that ‘everyone leaves the kitchen in a mess, so I may as well do the same’. 

[bookmark: _GoBack]By understanding brain science (like social norms) we are better able to tailor messages that motivate action, that are easily recognised and that reinforce positive behaviour.

Abstract 

Understanding the mechanics of campaign development, such as message refinement, graphic design and resource production are essential for waste educators when undertaking education campaigns.   

But to ensure a campaign has the greatest chance of being understood and acted on educators also need to understand how the human brain receives and processes information. By understanding the brain educators are better able to tailor messages that motivate action, that are easily recognised and are less likely to reinforce undesirable behaviour. 

Almost everyone has the experience of working in a place where the office kitchen is left in a mess.  And almost everyone has seen angry signs complaining about the mess. But why, since those signs are so common, aren’t office kitchens exemplars of cleanliness, why don’t the signs improve behaviour?  Well research shows that by focusing on the mess those signs are actually reinforcing the poor behaviour, they are reinforcing the social norm that ‘everyone leaves the kitchen in a mess, so I may as well do the same’. 

Taking this lesson out of the office kitchen and into the broader waste education and sustainability sphere we can see similar examples of social norms (or social proof) being applied to re-use of towels in hotel rooms, to the removal of valuable rocks in a national park, energy use reduction and to littering campaigns.  

Social proof is one way of using the brain for waste education. Sight is another.   Humans are visual creatures and many studies have examined the power of sight in reinforcing messages. The pictorial superiority effect (PSE) is the term used to describe the fact that pictures are more easily processed and remembered than almost any other communication strategy. 

Examples of the power of sight include: 
· A study of wine tasters in Bordeaux where red coloring was added to white wine and none of the professional tasters could tell the difference.  Sight trumps taste.   
· A study of memory recall showed that when information was presented orally participants remembered 10% of it after 72 hours but when a picture was added recall jumped to 65%. 
· Research where 3,600 consumers with eye tracking devices attached were shown more than 1,300 print advertisements. Regardless of their size, quality or position pictures were better at attracting attention than words. Even when small and crowded the eye still went to the pictures first. 

This presentation will use Planet Ark’s campaigns, including BusinessRecycling and ‘Cartridges 4 Planet Ark’, to examine the growing body of brain science research, including social proof and the power of sight, to explore ways that waste educators can improve educational outcomes and avoid some of the more common pitfalls. 
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